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Best and worst bottled waters? Labels reveal little

By Wendy Koch, USA TODAY

Updated 2011-01-07 12:52 PM 

What's in your bottled water? Is it really from a pristine mountain stream or did it come from the next town's tap? A new survey of 173 bottled waters finds that only three -- and only one of the top 10 U.S. brands -- tell customers where the water comes from and how it's purified.

Nestlé's Pure Life Purified Water discloses its water source and treatment method on the label, according to the survey by the Washington-based Environmental Working Group (EWG). Yet the nine other top domestic brands – Coca-Cola's Dasani, Pepsi's Aquafina, Crystal Geyser, and – strangely – six other of Nestlé's seven brands – do not.





EWG's first Bottled Water Scorecard, released in July 2009, said only two of 188 brands disclosed their product's source, treatment and purity. Its new survey, released this week, finds more than half of the brands made either no improvements in transparency or revealed less than in 2009.

The report says 18% of bottled water brands, including Publix, Kroger and Harris Teeter store brands, fail to list their sources. It says 32%, including including Giant's Acadia Natural Spring Water and CVS' Gold Emblem Natural Spring Water, disclose nothing about the treatment or purity of the water.

An industry group, the International Bottled Water Association, said the report makes "false and misleading" claims. In a statement, it said "bottled water is a safe, healthy and convenient product" and said EWG's grades are based on "subjective and irrelevant" criteria.

"Bottled water companies try hard to hide any information consumers may find troubling," Jane Houlihan, EWG's senior vice president for research, said in releasing the findings. "Their ads depict mountain streams and natural springs. Yet nearly half the time, according to the industry's own statistics, they're bottling tap water."

Bottled water companies are not required by the Food and Drug Administration, which regulates the industry, to publish water quality tests. The Environmental Protection Agency requires water utilities do so for tap water.

The EWG report encourages consumers to drink tap water, adding: "It costs far less than bottled water and doesn't come wrapped in plastic waste to clog landfills, clutter streams and rivers and build up in the ocean." EWG offers tips on how to filter tap water for optimal results.

The scorecard grades 173 bottled water brands, including the 10 top-selling U.S. ones as follows:

1. Pure Life Purified Water (Nestle), B

2. Arrowhead Mountain Spring Water (Nestle), C

3. Aquafina Purified Drinking Water (Pepsi), D

4. Dasani Purified Water (Coca-Cola), D

5. Deer Park Natural Spring Water (Nestle), D

6. Ice Mountain Natural Spring Water (Nestle), D

7. Ozarka Natural Spring Water (Nestle), D

8. Poland Spring Natural Spring Water (Nestle), D

9. Zephyrhills Natural Spring Water (Nestle), D

10. Crystal Geyser Natural Alpine Spring Water (CG Roxane), F

SUMMARY: 

__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
CONCLUSION: Based from your observation and the result of your tests, which water sample is the cleanest? Provide reasons for your claim.
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NAME:__________________________________DATE: 12/18/13   SCORE:                    
Directions: Define BIODIVERSITY by completing the chart below.
	WHAT IS IT? 



	
PARAMETERS:                                                             WHY MONITOR WATER QUALITY?



HYPOTHESIS: Which of the three water samples is the cleanest? Provide reasons for your claim.
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More than half of bottled water brands made no progress in disclosing data about their products or released even less informationin 2010 than they did in 2009, according to the Environmental Working Group. By Environmental Working Group








� HYPERLINK "http://i.usatoday.net/communitymanager/_photos/green-house/2011/01/07/bottledwaterx-large.jpg" \t "_blank" �� INCLUDEPICTURE "http://i.usatoday.net/communitymanager/_photos/green-house/2011/01/07/bottledwaterx-wide-community.jpg" \* MERGEFORMATINET ����





 +








WARRANT # 3 (Data): ____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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WARRANT # 2 (Text): __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





























__________________________________








  +








WARRANT # 2: __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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WARRANT # 1: __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________








CLAIM: ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





CLAIM: ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





WARRANT # 1 (Personal Opinion):  __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________











WATER QUALITY
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